Virtual — Marketing Considerations for SMBs
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Agenda

1. Virtual is the Norm

2. Best Practices
= Standing Out Amongst the Noise
=  Getting The Word Out
= What’s Your Vibe?

3. Resources
4. Wrap up + Q&A
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Virtual = The Norm
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Best practices: Standing Out

Thoughtful titles and descriptions work

The Secret Shortcut to Easy
Your title should be tight, short, and align with Disaster Recovery
the problem your audience is looking to solve. S EEES v —
Applications, and Employee Productivity

» Describe the challenge your

audience is struggling with é S B i il
w.@

° Offer 3 _ 5 thlngs your audlence WI” “Hackers Don't Play By The Rules, Why Should We?
take away, including:

cut it anymore.

« Knowledge they'll be able to apply
immediately to their business

SEPTEMBER 15
12:00PM EST

Traditional security has failed us for so many years, and doing 'the basics' doesn't

& tike ] Comment 2 Share </ Send
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BILOXI BAY AREA CHAMBER + BIS

CYBERSECURITY
AWARENESS MONTH

WEBINAR

HOW TO PROTECT YOU AND YOUR
BUSINESS FROM HACKERS AND
ONLINE SCAMS

OCT. 28THI11-2 PM

During this webinar, you'll learn:

#CyberFit




Best Practices

Get the word out

Email cardinal rules:
« Short and to the point
« Personal / From a person
* Includes what they’ll learn

Cut, cut — then cut again
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From: Amy Luby, Acronis <marketing@acronis.com>

Sent: Wednesday, October 7, 2020 11:39 AM

To: Kristin Allen <Kristin.Allen@acronis.com>

Subject: Are your MSP peers ahead or behind in cybersecurity?

Hi there,
Service providers face f

Hhem—o-secure-every-endpoint, enable remote work, and protect the infrastructure
to keep their company running.

r Research

To find out, join me, Om
Director Maxine Holt on Thursday, June 11 at 12:30 p m. EDT as we dive into the

research firm’s latest study — a first-or-Is-RKiNU sUTvey of service-providers-that-

From: Amy Luby, Acronis <AmyLuby@acronis.com>

Sent: Wednesday, October 7, 2020 11:40 AM

To: Kristin Allen <Kristin.Allen@acronis.com>

Subject: Take the #CyberFit Quiz

Hi Kristin,

I have a straightforward, but incredibly important, qy
How well are you protecting your clients against dat

It's a simple question, but it’s likely a complex answi

This 10-guestion sample of our security assessmenyg

shows how you can get an honest look at your clien|
where you can close gaps and drive new revenue

Check out the best questions to ask and their best-{]
clients need

Sincerely,

» Gauges the channel's cybersecurity readiness
« Identifies the obstacles that MSPs face
» Details their cybersecurity plans for the future
Each finding will be examined through the lens of real-world applicability.

Don’t miss these insights. Reserve your spot today.

Sincerely,

Amy

Amy Luby | Channel Chief Evangelist
Acronis | 1 Van de Graff Drive, Suite 301, Burlington, MA 01803

Amy Luby | Channel Chief Evangelist

Acronis | 1 Van de Graaff Drive #301, Burlington, MA 01803, USA r

#CyberFit




Best Practices

Watch your metrics

Open rate:
Is your subject line working?

Click-through rate:
Is your email body copy working?

Attendance rate:
Monitor for fatigue

Acronis Global Cyber Summitr 2020

Business services industry standard = 20%

Is your body copy sufficiently compelling to cause the receiver to
click through to your registration page?

Software/Business avg. clickthrough rate = 7% — 8%

Average attendance rate = 40-50%
1H2020 = registration uptick, but recent downward trend

Conclusion: Follow up with no-shows the same as attendees!

#CyberFit



Best Practices: Marketing

Get the word out — Marketing on a budget ﬁ‘&?jﬁéﬁ%’g%m

WEBINAR

. .
Llnkedln HOW TO PROTECT YOU AND YOUR
d FacebOOk gI‘OUpS oct  Cybersecurity Webinar
28 Public - Hosted by Biloxi Bay Area Chamber of Commerce
«  “Virtual watering holes” A meresed | Gong g 1ty e e e

B @

* Purchase marketing from a | 5

3" party association @ — {ag)

30+ Edited + © : systems & networks
[Speaker Spotlight] 4> The Most Innovative Man in Cybersecurity Marketing, : y .

L4 YO u r partn e rS Nathan Burke! He will quite frankly tell you why you, your company, and your . w E RE Ex P E R I E N c E n:
product are not special, and share how applied empathy and obsessive : ...see more . w I T H IT s YST E M s .

Your own people CyberMaiketing 'm speaking at ; ’
CON2020 : .

CyberMarketing
Con 2020

=
Nobody Cares About You:
> & What's possible when you
\)
_

realize you're not so
special

Nathan Burke
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Best Practices: Delivery
What's Your Vibe?

Three (3) key things to always ask:
will | present?
IS going to be with me?
will | use to | deliver the message?

Always practice
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What Now?
Follow-up strategy must be part of the plan

Your work has really just begun

Talk to your sales team and agree on what the follow up will be and what they require to successfully engage leads:
« Email template for personal follow up

» Talking points for sales to use

* Use the answers from poll questions to help prioritize

* How many touch points will sales agree to do?

* What happens if there is no response after the agreed touches?

* Sync up call to discuss lead progress / adjust message if needed

Leverage the presentation by continuing to use the recording
* Provide an easy to remember “vanity url” that sales can use at anytime - with an expiration date
+ Send all attendees and no-shows the link

* Re-use your on-demand in your newsletters / email signatures
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Resources for you

Virtual Events Toolkit

AC ronis United States v . - |
https://go.acronis.com/VirtualEventToolKkit

Parmner Portal

v' Sample copydeck

Login to your account Marketing checklist

Dear //FIRSTNAME//,

Remote Workspace Prof s s s Links to free tools

kristin_allen@acronis.com nsomware attack than larger organizations because they are easier targets?

Housekeeping list

This resdy-made, multi-touch email campaign is designed to help you rt

s, It begins by helping dlients fully understand potential vi cyberc o keej 'g how they attack.

D N N NN

n support them with Acronis Cyber Protection solutions, which cz

‘Run of event’ checklist

Check out this eye-opening article he magnitude of danger today, the
_ X unbelievable dillema victims face, and how its possible to reduce your organization’s
his campaign targets: vulnerability.
Cl0 of small-medium companies _
Remember Me
SoHo busin ers

T generalists FIRST NAME
Full Name
' H - Compan:
Guide, Emails and Assets -
The average cost
of a data breach:
$3.92 million.
) Email 2: DOC | OFT

] Email 4: DOC | O
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https://go.acronis.com/VirtualEventToolkit

It does matter to:

1. Stand out 2. Get the Word Out 3. Establish Your Vibe
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Acronis
Cyer Foundafion

Building a more knowledgeable future

CREATE, SPREAD
AND PROTECT
KNOWLEDGE WITH US!

WWW.&CFOHiS.OFg

Building new schools ¢« Providing educational programs


http://blog.acronis.com/

